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Third quarter 2016 in summary 
 

• The number of subscriptions sold during the period increased by 84% and amounted to 
627,773 (Q2: 341,358) became witness to the highest ever recorded subscription sales in 
Mavshack history.  

• Mavshack broaden its offering with Live Premium Sports and a 24/7 TV channel for Internet 
connected devices in USA and Canada. Both categories were possible to launch through a 
direct shareissue of SEK 7,3 million in cash by utlizing the investment guarantee from 
Abara Equities. 

• Mavshack broaden its distribution channel through a technical integration with Viva 
Kuwait, one of the bigger mobile operators in Kuwait. The target group in Kuwait 
responded very well and are the primary reason for the growth in subscriptions sold. 

• Net sales for the quarter increased to SEK 6,3 million (Q2: 4,7m) of which SEK 2,2 million 
(Q2: 2,2m) attributable to the consolidation of Ambient Media. Sales from the media 
platform continued to grow during the second quarter and amounted in the quarter SEK 
4,1 million (Q2: 2,5 m). The largest volume of subscriptions consisted of continued daily 
passes sold in Kuwait and UAE through an application programming interface (API) with 
the major Telco’s Du, Etisalat and Viva where the subscribers use their mobile as a 
payment device. This daily subscription strategy has shown to be a price competetive, 
seamless and user-friendly way to aceess the Mavshack media platform. 

• A total of 15,258 new registered subscribers (Q2: 17,947) of which 83% (64%) were paying.  
• Net profit amounted to SEK -3,3 million (Q2:-3,5 m). Cash flow from operating activities 

was SEK -1,1 million (Q2:-2,0 m).  

 
Key Figures Group 
 

Variable 
SEK 000’s omitted 

Q3  
2016 

Q3  
2015 

Q2  
2016 

Q1  
2016 FY 2015 

Revenues 6 326 3 500 4 742 4 651 11 212* 
Net Income  -3 265 -28 934 -3 533 -5 971 -59 225 
Balance sheet total 73 937 92 124 72 994 72 633 78 746 
Equity 62 536 62 105 57 865 59 587 66 191 
Solidity (%) 85 67 79 82 84 
Net Income per share (SEK) 
before dilution -0,02 -0,38 -0,03 -0,05 -0,79 

Net Income per share (SEK) after 
dilution -0,02 -0,22 -0,02 -0,04 -0,60 

 
*) Includes a one-time effect of renegotiated content agreements of 3,0 million reported as 
other income. 
 
 
 
About Mavshack AB Mavshack operates a global Internet TV services with Asian entertainment. The 
service, which is available through Internet connected devices, is genuinely global with users in over 
80 countries. With the largest library of Filipino and Indian titles, as well as agreements with Asia's 
leading content providers, Mavshack is the obvious choice for Asian entertainment around the world. 
The company operates its business on a proprietary technology platform    
 
Mavshack AB (publ) is a traded company listed on Nasdaq First North under the ticker MAV. Certified 
adviser is Erik Penser Limited. More information about the company is available at www.mavshack.se 
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CEO Letter 

Fellow Shareholders: 
 
The 3rd quarter of 2016 became witness to the highest ever recorded subscription sales in Mavshack history at 627 
773. It should be noted that this record setting subscription level is equivalent to almost double the sales made in 
the 2nd quarter of 2016.  
 
This significant upward movement in sales is attributable to a mixture of Mavshack’s improved content offering, 
our presence in additional markets in the middle east and the enhanced marketing activities done in the 3rd 
quarter of 2016. In order to sustain this growth, we have taken steps towards the same direction with the aim of 
surpassing the 3rd quarter figures for the coming last quarter of 2016.  
 
For our content offering, the content library is currently being revisited to develop therefrom a subscriber 
dictated line up based on the learnings derived from our business intelligence tools and, to further make the 
same better appreciated by the target market, Mavshack shall be supplementing the same with new content 
which will be featured this 4th quarter of 2016. In furtherance of our consistent acquisition strategy, this new 
content was secured through strategic negotiations at the best possible and cost efficient licensing 
arrangement. Ambientmedia is fortifying the efforts on content build up and development as it continues to 
work on an only on Mavshack production to be announced by the last quarter of 2016. The development of this 
content, through our internal production capabilities, was formulated with a target market oriented approach 
with the aim of being a positive contributor towards securing a loyal and recurring patronage platform. 
 
In terms of new markets, our experience has consistently shown that the best method of securing additional 
subscribers is through telco integration with the dominant players in target countries. Accordingly, the new 
territories upon which a foothold was secured in the third quarter of 2016, i.e., Kuwait and Bahrain, will be 
complemented this last quarter of 2016 with Mavshack’s impendng entry into the Kingdom of Saudi Arabia and, 
in addition, the expected signing of a new agreement with a major telco conglomerate in the middle east which 
will allow Mavshack to enter at least three additional territories such as, but not limited to, Oman and Qatar, 
both of which have a considerable population of Filipinos, and re-enter Kuwait through another major telco in 
that market.  
 
The enchancement of marketing activities for the 3rd quarter of 2016 was executed from  both a traditional and 
innovative approach. Traditional marketing approach consisted of our continuing digital marketing activities in 
target market areas while the innovative marketing activities involved our technical group which has been very 
busy in the accomplishment of an upgraded content distribution platform (the “Upgraded Distribution 
Platfrom”). The Upgraded Distribution Platform is foreseen to be an invaluable asset for all our marketing 
activities with the end goal of offering our subscribers a product which is subscriber centric in its content 
offering and has the capability to intelligently use business analytics to make the Mavshack experience of each 
subscriber personal and reflective of a viewer’s taste and viewing habits. The Upgraded Distribution Platform is 
currently on beta testing and will be launched within the fourth quarter of 2016. Furthermore, with the launch of 
the Upgraded Distribution Platform, it is foreseen that integration activities with telco parteners in new 
territories will be faster and easier. 
 
As mentioned in previous CEO letters this year, the activities for the first three quarters of 2016 have centered on 
establishing the fundamanetal building blocks necessary to create a growing business. The realization of this 
goal has been shown through the continued growth being experienced by the company in terms of subscription 
sales in the first three quarters of 2016. In this regard, your continued support for this coming quarters is 
essential as we now take on business development in order to try and test further areas for steady growth and 
expansion. 
 

Rainier David, 
CEO, Mavshack 
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Operations 

Users 
Mavshacks main target market is made up of the Filipino and Indian diaspora. There are also consumers in the 
domestic markets even though the company’s marketing activities primarily focus on the diaspora from the 
Philippines and India. Consumers amongst the Filipino diaspora in the Middle East mainly subscribe to requiring 
daily subscriptions via their mobile phone plan. 
 
Sales and earnings (compared with previous quarter) 
Sales in Q3 2016 (Jul-Sep) amounted to SEK 6,3 million (4,7 million), of which SEK 2,2 million (2,2 million) is 
attributable to the Ambient Media, which was consolidated from July 2015. Sales of media platform continued to 
increase and amounted in the quarter SEK 4,1 million (2,5 m). The largest volume of subscriptions consisted of 
continued daily passes sold in the United Arab Emirates (UAE) and Kuwait. Sales are made through application 
programming interface (API) with big mobile operators where the subscribers use their mobile as a payment 
device. This has shown to be an price competetive, easy and user-friendly way to aceess the Mavshack media 
platform for the Filipino’s in the Middle East.  
 
Operating profit for the quarter amounted to SEK -3,4 million (-3,4 million). A tight cost control will have priority 
until the company financial position will allow any other priority. 
 
Financial position 
Liquid assets amounted to SEK 1,5 million (1,3 million) at the end of the period. At the end of the period, equity 
amounted to SEK 62,5 million (57,9 million) in the Group, of which 31,8 million (32,3 million) is attributable to 
minority interests. 
 
The parent company reported a shareholders' equity at the end of the period of SEK 47,6 million (41,4 million). 
 
Looking forward 
The company will continue its expansion in 2016, primarily in the Middle East. The next launch is aimed to take 
place in the Kingdom of Saudi Arabia, a country with even more Filipino workers than in the United Arab 
Emirates where Mavshack launched in the second half of 2015. The objective is to repeat the success the 
company has had with Etisalat , Du and Viva in the United Arab Emirates, Bahrain and Kuwait. 
 
Report of the Board and CEO 
Board and CEO certify that this report gives a true and fair view of Mavshacks financial position and results and 
describes significant risks and uncertain factors that Mavshack faces. 
 
Auditor's examination 
The interim report has not been subject to auditor review. 
 
Accounting and valuation principles 
From 1 January 2014, the Group / Company BFNAR 2012 1. The interim report has been prepared in accordance 
with the Annual Accounts Act and the Swedish Accounting Standards Board BFNAR 2012: 1 Annual report and 
consolidated (K3). 
 
Risks and uncertainties 
Mavshacks significant risks and uncertainties are described in the prospectus prepared in connection with the 
rights issue carried out during the first half of 2015. The prospectus is available at the Company's website. No 
new significant risks or uncertainties are judged to have occurred. 
 
Next report 
Interim Report 4 for the financial year 2016 will be published on February 24th 2017. 
 
Stockholm October 28, 2016 
 
Mavshack AB (publ) 
Board of Directors 
 
For more information contact: 
CEO Rainier David Phone: +46 8 124 517 90 or  
CFO Per-Olov Östberg, Phone: +46 8 124 517 90, 
 
e-mail: ir@mavshack.com 
 
All reports are available on the company’s website www.mavshack.se.  
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Summary per quarter and financial period – Group  

 

Net Income per share 
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Income Statement – Group  
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Balance sheet – Group  
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Balance sheet – Group  
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Changes in Equity - Group 

 

Cash Flow Statement – Group  
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Income Statement – Parent Company  
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Balance sheet – Parent Company  

 

	

  



                     
 Mavshack Interim Report 1 July – 30 September 2016     

 
 

Mavshack AB (publ), org.nr 556721-5388, phone: +46 8 124 517 90, e-mail: info@mavshack.com, website: www.mavshack.se 
12 

Balance sheet – Parent Company  
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Changes in Equity – Parent Company 

 

Cash Flow Statement – Parent Company  
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